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The advertising industry is made of companies that advertise, agencies that create the advertisements, media
that carries the ads, and a host of people like copy editors, visualizers, brand managers, researchers, creative
heads and designers who take it the last mile to the customer or receiver. This comes as no surprise
considering the overwhelming effect advertising can have on its audience. Companies like Audi pour millions
of dollars into their marketing teams to make sure their cars look the best and attract consumers. Advertorials
are paid content. In my analysis I will include a list of persuasive techniques used in these advertisements.
This has always been true even in a long time ago since it was written by the famous writer Johnson Samuel
who lived in the s Lynch. What is advertising? The advertisements are on TV, radio, and in magazines. For
example, an advertorial in a business newspaper would involve educating a set of people who are more
interested about economy, markets or financial products. One specifically tragic mass shooting occurred on
December 14th of  In the Bottega Veneta advertisement the woman is posing with her arm up and looking off
at something out of the shot and her legs seem to be never ending and completely revealed. In each of them
they were doing something slightly different though. I hope to analyze the image, but also help the audience
understand the deep meaning in this advertisement. They are used by marketers to educate prospective
consumers about the features of a product. These ideas and images are embedded in our minds throughout our
lives. They then purchase the ad space on the website or in a newspaper or a magazine. At the very beginning
this advertisement was telecasted in TV channels but after imposing new advertising law this ad banned. The
first advert that I am going to study is marketing 'New Synergie lift' by Garnier. Some people think that ads
can help them know the new products faster, and also they will provide more information about the new
products for audiences. Both target markets are flooded with images and content that promotes stereotypical
sexual identities that are based on sexual images as well as cultural notions of gender roles. Because there are
too many ads and they may make people feel bored and unhappy. The text of the advertisement is able to
appeal viewers in several manners. Commercials that are shown on television today are great examples of
rhetorical artifacts because of the many techniques being exercised by the rhetor. The purpose of the first
advertisement; Ciudadela, Menorca, is to persuade the audience to try this holiday. MGM Grand has chosen
several techniques to help market themselves better to vacationers. The waterfall he happens to be going over
is Niagra Falls, which is notorious for being very loud. Usually, a brand pays the publisher for such an article.
Advertisements are messages paid for by those who send them and are intended to inform or influence people
who receive them, as defined by the Advertising Association of the UK. Description: Advertorials are
advertisements that appear in the media, be it magazines, newspapers or websites. The purpose of this report
on Advertisement analysis is to thorough analyze of electronic, print, outdoor and direct mail ads and look for
elements that tell the reader something about that specific product or service of the ads. It is by far the most
watched TV event every year. The picture depicts a fearful pregnant girl who is afraid of revealing her
pregnancy to her mom, her reaction and thinking of aborting the baby. The commercial aims its focus on
people that are over 21, but it can also effect people who will be 21 in the future. A Diamond Is Forever. This
has significance for it uses the money well put into to draw consumers using sexual interest for the male
audience. It gets the watcher to think about his or her decision-making skills. It has been around for a long
time and has grown exponentially world wide. It does this via television, print newspapers, magazines,
journals etc , radio, press, internet, direct selling, hoardings, mailers, contests, sponsorships, posters, clothes,
events, colours, sounds, visuals and even people endorsements. The commercial follows the romantic story of
Sarah and Juan.


